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Fair Name  : GIDA 2009,17th International Food Products and Food  Processing 
Technologies Exhibition 
 
Date : 02-05  December 2009  
 
Venue : Istanbul,CNR Expo  
 
Exhibition Space  : 40.000 sqm 
 
Supporters  : TGDF (Federation of Food&Drink Association), Ministry of  Agriculture and Rural 
Affairs, TUGIDER (All Food Importers Association), KOSGEB (Republic of Turkey 
Undersecretariat for Foreign Trade) 
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�  Milk & Dairy Products 
�  Meat Products 
�  Confectionary Products & 
�  Chocolate 
�  Frozen Food 
�  Canned & Tinned Goods 
�  Natural & Organic Goods 
�  Food Additives and 
�  Supplementary Foodstuffs 
�  Alcoholic Beverages 
�  Non-Alcoholic Beverages 
�  Teas & Coffees 
�  Frozen Seafood                                                        
�  Vegetable Oils, Olives                       
�  Flour-Based Food and Pastas                                   
�  Jams, Honey, Molasses and                                             
�  Halvah Products 
�  Grains, Spices 
�  Dried Fruit & Nuts                                          
�  Dips & Dressings 
�  Baby Food 
�  Fresh Produce 
�  Other Food Products 
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17th International Food Products and Processing Technologies Exhibition GIDA 2009 attracted great 
attention. Organized with the support of the Republic of Turkey Ministry of Agriculture and Rural Affairs, 
Undersecretariat of the Prime Ministry for Foreign Trade, KOSGEB- Small and Medium Size Industry 
Development Organization, TGDF- Federation of Food & Drink Industry Associations of Turkey and 
TUGIDER- All Food Importers Association, the fair hosted a total number of 41.410 professional visitors 
of whom 2.510 were foreign professional visitors.  
 
GIDA 2009, which provided an opportunity for the setting up of commercial and strategic cooperation 
between the food manufacturers and buyers, brought the leaders of the sector together at CNR Expo 
again this year. 
 
GIDA 2009 hosted buyer delegations from 20 countries. These visiting countries at GIDA were Austria, 
Germany, Belarus, Bulgaria, Algeria, Morocco, Georgia, Iraq, Iran, the UK, Canada, Malaysia, 
Sultanate of Oman, Romania, Russia, Singapore, Syria, Saudi Arabia, Ukraine, Greece, the USA, 
Azerbaijan, the UAE, Belgium, South Africa, the Netherlands, Israel, Spain, Sweden, Kazakhstan, 
Kyrgyzstan, Kuwait, Lebanon, Uzbekistan and Jordan. Alfa Supermarkets from Greece, Metro 
Cash&Carry markets from Morocco, Euro Atlantic market chain from Malaysia and purchasing agents 
of Fortune Food Marketing from Singapore also visited the exhibition.  
 
Domestic Buyer Groups  
The exhibition was also rich in domestic buying groups. G�da hosted buying groups from various cities 
in Turkey and specifically from Istanbul. There were buying groups from Ankara, Konya, Izmir, Edirne, 
Tokat, Kayseri, Gaziantep, Canakkale, Mersin, Bal�kesir, Bursa, Kocaeli, Afyonkarahisar, Zile, Gonen, 
Hatay, Ayd�n, Kahramanmaras, Kutahya, Samsun, Iskenderun, Bilecik and Aksaray. 
 
Exhibitor Countries  
Among the foreign exhibitor countries at the exhibition were the USA, Portugal, hMalaysia, Kosovo, 
Syria, Iran, China, Sri Lanka, Mexico, Macedonia, the UAE, Korea, India, Hong Kong, the UK, Croatia 
and Thailand. The participating foreign associations at the fair were Sri Lanka Tea Board- Sri Lanka, 
Southern United States Association –the USA, Halal Industry Development Corp, Matrade –Malaysia, 
Indian Oilseeds and Produce Export Promotion Council–India. 
 
Leading Brands at GIDA   
Ulker (Birlesik G�da), Reis, Seyidoglu, Kervan, Bifa, Balparmak, Cargill, Gulluoglu, Orkide and Kristal, 
Aroma, Saray Biskuvi, Bagdat Baharat, Malatya Pazari, Metin Helva, Helvac�zade, Tibet, Selva, 
Lebsan, Ayd�n Kuruyemis, An� Biskuvi, � im� ek Biskuvi, Çagla Gida, Aksu Vital, Ozgullu, Tunas, Çardak 
and Olca Gida were some of the important brands at 17th International Food Products and Processing 
Technologies Exhibition.  
 
The product groups exhibited at GIDA 2009 included milk and dairy products, meat products, biscuits, 
confectionary and chocolate, canned food, alcoholic beverage, non-alcoholic beverages, tea and 
coffee, flour-based foods and pastas, halal food, dried fruit, pulse, spices, baby food, frozen sea food, 
food additives and supplementary foodstuffs, vegetable oils, fresh vegetable and fruits, jams, honey, 
molasses and halvah products and sauces.  
 
GIDA was organized concurrently with IPACK- 24th International Packaging and Food Processing 
Systems Exhibition and at an area of 45.000 sqm.  
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EXHIBITORS with NUMBERS 

 
 
 

      2008 
 

2009 

  National  300 330 

  International 60 70 

  Total 360 400 
 

 

 

VISITORS with NUMBERS 
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 2008 2009 

  National 36.266 38.900 

  International 2.219 2.510 

  Total 38.485 41.410 

�&� ' � �$� ��!��� �� : Turkey, The Usa, 
Portugal, Malaysia, Kosova, Syria, Iran, 
China, Sri Lanka, Mexico, Macedonia, 
India, The Uae, Korea and Croatia. Also, 
GIDA 2009 hosted various associations 
and organizations from all around the 
world including Sri Lanka Tea Board, 
Southern United States Association, Halal 
Industry Development Corp, Matrade 
Malaysia,Indian Oilseeds and Produce 
Export Promotion Council. 

( � � �$� ��!��� �� )Buyer delegations 
from Turkey, Austria, Germany, Belarus, 
Bulgaria, Russia, Algeria, Morocco, 
Georgia, Iraq, Iran, The UK, Canada, 
Malaysia, Sultanate of Oman, Romania, 
Singapore, Syria, Saudi Arabia, Ukraine, 
Greece, The USA, Azerbaijan, The UAE, 
Belgium, South Africa, The 
Netherlands,Israel, Spain, Sweden, 
Kazakhstan, Kyrgyzstan, Kuwait, 
Lebanon, Uzbekistan and Jordan visited 
GIDA 2009. 
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-!//��� �$� ����0 �� ���)  Food Associations Federation; Vegetable Oil and Fats Industrialists’ Association; 
The Association of Natural Spring and Mineral Water Producers, Food Additives and Auxiliary Materials 
Industrialists’ Association; Mineral Water Producers Association, Non- Alcoholic Beverages Producers 
Association, Fruit Juice Industry Association; Kitchen Products & Margarine Industrialists’ Association; Starch 
and Glucose Producers Association; Agricultural Products Cereal Leguminous Plants Processing and 
Packaging Industry Association; Rice Millers Association; Tomato, Paste Exporters and Importers Association; 
Sesame, Tahini (sesame oil), Halvah and Jam Producers Association; Pasta Industrialists’ Association; Thrace 
Vegetable Oil Industrialists’ Association for all Food Importers; Association of Baklava and Dessert Producers. 
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�  It is the “food fair brand” in Turkey 
�  The 18th edition of conventional exhibition 
�  GIDA 2010 is an important fair with its strategic location, has a very 

strong potential of foreign trade  
�  The fair which has the strongest ties to Mediterranean, Middle East, 

Balkans, CIS countries and Russian markets  
�  The meeting platform of food sector  
�  Display area of the new brands and latest innovations in food 

industry  
�  Right time, right place to develop business contacts and to discuss 

strategies for the key issues facing global food industry in the world  
�  The biggest and most prestigous expo center in Turkey for new 

brands and latest innovations. 
�  Unique & powerful brands in national and international arena  
�  The share of hypermarkets in the overall retail market is on the rise, 

which has become a fashionable investment in the Turkish retail 
sector in the recent years.  

�  The growing interest for energy drinks and health food.  
�  Ready to cook meals market has potential, linked to an increase in the number of working women and 

a more hectic lifestyle.There are only a few local companies marketing such products.  
�  There is decent imported frozen seafood potential in the Turkish retail market  
�  GIDA 2010 is to be organized in conjuction with ‘‘The 25th International Packaging and Food 

Processing Systems Exhibition, IPACK 2010” ( www.itf-ipack.com ).Thanks to this strategic unity, the 
participants and visitors of both fairs will have the chance to come together on a wider platform with 
potential primary business partners. Furthermore, special ‘‘Hosted-Buyer’’ programme is being 
organized for various different countries, via associations, commercial councils, industry institutes and 
Turkish Prime Ministry Undersecretariat for Foreign Trade’s “International Buyer Mission Program’’ 
brings effective buyers to the exhibition. 
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The international flavour of GIDA,International Food Products and Processing Technologies Exhibition is the 
result of that historically the agricultural sector has been Turkey's largest employer and major contributor to the 
country's GDP, exports and industrial growth. The geographical location of Turkey presents the country a very 
advantageous situation in international trade. Turkey's proximity to Europe, the Middle East and North Africa, 
Central Asia provides an easy access to large markets through the Black Sea to the North, the Aegean Sea to 
the West and the Mediterranean Sea to the South. 
 
Due to the climatic and ecological conditions that are naturally granted, Turkey has the means to dominate 
world trade in many traditional agricultural products. As a country of agricultural origin whose agricultural 
output shows significant increases every year and with the wide range of product profile of the show, GIDA is 
the center of interest in the region. The product profile of the fair includes milk and dairy products, 
confectionery and chocolate, meat products, food additives, alcoholic beverage, soft drink, tea and coffee, 
frozen food, canned food, natural and organic goods, vegetable oils, olives, flour- based foods and pastas, 
spices, pulse, dried fruit,  fresh fruit and vegetables, jams, honey, molasses,  halvah and industrial food 
product service and equipment.  
 
Marketing companies and wholesalers, super, hyper and gross markets and corner stores; importers, 
exporters¸ operators of hotels, restaurants, bars and nightclubs and holiday resorts, fast-food establishments, 
catering firms, passenger accommodation services, military and official establishments, kiosks and canteen 
operators, executives of food companies and chemical and food engineers make up the visitor profile of the 
fair.  
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To Exhibit ;  
 
Ms Ceyda Alp  
ceyda.alp@ite-turkey.com   ext:172 
 
 
To Visit;  
 
Ms Burcu Yilgor                   ext:179 
burcu.yilgor@ite-turkey.com  
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EUF-INTERNATIONAL TRADE FAIRS 
Add:19 May�s Cad. Golden Plaza K:9 � i� li-

Istanbul,Turkey 
T.:+9 0212 291 83 10 F.: +90212 240 43 81  

www.euf.com.tr 


